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IN THE REGION
BILLION IN TAX PAYMENTS $116 Million
2013 VISITOR SPENDING JECALSE OF TOURIH FEDERAL TAXES GENERATED

BY TOURISM IN THE LAUREL
HIGHLANDS IN 2013.

19,200 JOBS

$ 120 Million
TOURISM-RELATED JOBS IN 2013 REPRESENTING 7.5% OF TOTAL EMPLOYMENT

IN THE REGION - 1IN 13 JOBS IN THE REGION IS SUPPORTED BY TOURISM. STATE AND LOCAL TAXES GENERATED BY
TOURISM IN THE LAUREL HIGHLANDS IN 2013.

Laurel Highlands Visitors Bureau Visitor Survey, September 2014 - 501 respondents
Laurel Highlands Visitors Bureau Visitor Survey, August 2015 - 495 respondents
1 The Economic Impact of Tourism in Laurel Highlands Report, Tourism Economics - An Oxford Economics Company, 2015



